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We are not simply trying to increase
awareness, We are trying to increase
involvement.




Interest in 2018

Museums Pubs Live events Live Music  Theatre Cinema Arts Faith based Not
attended

Interest in 2020

Museums Pubs Live events Live Music  Theatre Cinema Arts Faith based Home based




40K

35K

30K

™o
o
-

™~
[
-~

Count of CoC Ticketing

—
o
-

10K

0K

January

February

March

April

May

Performance Date

June

Event attendance and popularity based on months
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Analysis of Event Tickects sold on a Monthly basis
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Count of CoC Ticketing for each Performance Date Month. The data is filtered on Area, which keeps 9 of 1,087 members.



Distribution of people accord to according to ACORN categories, plotted based on post code
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Sum of Count of Area for each Area broken down by Household Acorn Category Description.

Sum of Count of Area for each Household Acorn Category Description broken down by Area.




Analysis of Event Tickects sold Areawise
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35K

Event attendance and popularity

based on months
30K

25K

20K

Count of CoC Ticketing

15K

10K

5K

(@]
3]

O
<
[e+]

o
=

cvi cvaz cv3

s
<<
~

cve cv7 cvo

Count of CoC Ticketing for each Area. Details are shown for Performance Date Month. The view is filtered
on Area, which keeps 9 of 1,087 members.



No Response

Generic Age Group
of Participants




Recommendation and Predictions

Conclusions we can draw from the data we analysed
1. Type of Event

2. Time of Event

3. Type of People

4. L ocation of Events

5. Age of Participants



